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Chippenham Drop-in Survey 

July 2004            
This survey was carried out to gather information about what the guests felt about the drop-in and the kind of things they wanted from it.  The results could be used as a starting point for discussions amongst the guests and for planning the future development of the drop-in.  

Summary

The guests rated the drop-in very positively, mostly because of the friendly, safe atmosphere and having somewhere to meet others in the same boat. Guests wanted the drop in to be open all week, though happy to let staff have Sundays off.

The only subject of which no one said they ‘liked it as it is’ was activities. All guests wanted some activity at the drop-in and, from the number of votes and new ideas proposed, this would seem to be the main area of need not addressed at present. There were also a number of talents and skills, identified from casual conversations, which people were willing to share or use.

Food was important to many guests and this was the only subject that received no negative votes. The most popular food was ‘fry up’ but the range of likes varied from salads to bacon rolls to Chinese food. 

‘Advice and help’ had the least votes of all the subjects. This does not reflect a lack of need but the lower number of items to vote for. Housing had the highest votes.

When the items voted for were categorised, a clearer picture emerged of the types of activity or help that the guests may want, as well as those that may cause some controversy.  The most popular activity was ‘music’ but when categorised into types, outings became the most popular choice, with arts close behind. Under ‘help and advice’, types of practical help and advice came highest.

Of interest is the range of wants and needs, the number of new ideas proposed and added to the boards (29 new additions) and the skills that the guests have to offer.

Methods 

We used informal, friendly methods which the guests could ‘drop in’ to and which were adaptable to individual needs. We used a series of three subject boards; ‘food’, ‘things to do’, and ‘help and advice’.. Each subject had an initial ‘menu’ (of pictures with titles) of items under each subject and blank circles for participants to add their own ideas. The guests were invited to put orange dots for things the liked or wanted, and blue for those they did not like or want. They could use as many dots as they wished. They were also encouraged to add their own ideas. 

There were two other boards, one for guests to rate their opinion of the drop in, from 1 to 5, with space to add comments on why it was good, or not. The last board was of days and times of day that they would like the drop in to be open.

The boards were placed at the side of the room where they were clearly visible and invited interest, but also far enough away from the tables where the guests gathered to give some small amount of privacy to guests taking part.

In practise, some guests were happy to wander with dots and add ideas circles on their own, usually whilst chatting to a facilitator and explaining what they were doing. Others preferred a facilitator to do the writing and sticking for them.

Guests were very willing to talk and seemed to enjoy the extra activity going on. No one objected or gave any sign of reticence at taking part in the survey. Due to the layout and short opening time and casual nature of the drop in, the lack of privacy, the coming and going of guests, and their desire to gossip with friends, it was not thought appropriate to use the semi structured interview format original planned to compliment to subject boards. However, the guests were all happy to talk when approached, though none approached us on either day.

The survey was carried out on both days the drop in was open and for the whole of the opening times. The results presented below are of both days together, but the separate, detailed results are included in the appendix.

Ambiguities

There were unintentional in-built ambiguities in the method used. The guests were invited to use an orange dot for things they liked or wanted, and blue for those they did not like or want. Thus under ‘help and advice’ drugs got two blue ‘no’ votes which the guests said were because they did not want drugs in the centre. The ‘no’ to darts was because they felt it would be dangerous. 

The ‘no’s overall need clarifying as they could have meant either that the person didn’t want to take part, or they didn’t want it in the drop in.

Some items may have been ambiguous too, so ‘football’ for instance, could have meant either watching or playing. One guest suggested starting a team but as this was added late in the day it cannot be said whether the yes votes for football were for playing or watching. Similarly, ‘music’ could have meant either listening or making music, but a suggestion was soon put forward that they start a band. However it is still uncertain where, and how many votes, were for listening to or making music. 

Numbers taking part

We spoke to everyone who came to the drop in on the two days we attended and everyone took part in the survey. Two people who did not take part on one day (as they were busy) did so on the next. Moreover, those that came again on the second day had thought of other ideas to add to the board. 

There was no double voting, but new ideas were added the second day by people who had taken part on the first day. This meant that the voting is not a definitive exercise as some guests would not have had the chance to vote for some of the newer ideas.

Our tracking system was not rocket science, but we counted 11 participants on the Thursday and 12 on the Monday, 7 of whom were from the Thursday session and just added new ideas. This gave a total of 16 individual guests participating.

Results  (The full tables of results are in the appendices.)
Votes cast overall

	Subject 
	Food
	Activities
	Help advice
	Drop-in Rating

	Total votes cast
	61
	68
	50
	14

	New ideas added 
	9
	12
	7
	18

(comments)

	‘Like it as it is’
	3
	-
	2
	14

	‘Not like’ votes
	-
	6
	2
	-

	Average votes per item
	3.
	2.9
	3.3
	n/a


The above order of topics was the same order in which the comment boards were displayed. It shows that the activities board gained the most votes from the guests, the most new ideas added, and the most negative votes.  The ‘rating’ board is not comparable as guests could vote once only, whereas they could use as many dots as they wished on the other three boards.

Food


Activities 
This subject received the most votes cast, the most ideas added, but also the most ‘not like’ votes.

The most votes here went to ‘music’ but when the activities are categorised it gave a better idea of the type of activity that the guests like most, and also those that may be contentious.

	Outings 
	Yes
	No
	Arts
	Yes
	no 
	Music
	Yes 
	no
	Semi -active 
	Yes
	No 

	Longleat
	6
	
	Painting
	4
	1
	Music 
	7
	
	Pool 
	1
	

	Alton towers
	4
	
	Clay 
	4
	
	Start a band
	2
	1
	Snooker
	3
	

	Camping
	2
	
	Drama 
	4
	
	Drumming 
	2
	
	Darts
	2
	1

	Adventure 
	1
	
	
	
	
	
	
	
	Cooking 
	3
	

	
	
	
	
	
	
	
	
	
	Sugar crafting 
	1
	

	
	
	
	
	
	
	
	
	
	Talent contest 
	1
	

	Totals 
	13
	-
	
	12
	1
	
	11
	1
	
	11
	1

	

	Active 
	Yes
	No
	Fitness 
	Yes
	no
	Sedentary
	Yes
	no
	

	Football (?)
	3
	2
	Gym
	1
	
	Reading
	2
	
	

	Football team
	1
	
	Keep fit 
	4
	
	Cards 
	2
	
	

	Dance 
	2
	1
	
	
	
	
	
	
	

	Totals 
	6
	3
	
	5
	-
	
	4
	
	


Yellow = new idea added 

Like it as it is = 0
This breakdown of types of activity gives a picture of a range of wants, from the quiet lone ‘reading’, to the group ‘adventure/team building weekend’. The suggestion of ‘camping’, despite a few comments of that’s what they were doing already, did not receive any ‘no’ votes?

The picture here is of guests wanting to stimulate both minds and bodies. 

This subject also raised the issue of the skills and talents that the guests had to offer. The suggestions were not all as passive recipients, but rather of contributing themselves, either by running sessions (cooking) or of making use of their skills, such as music or darts. The idea of a talent contest was raised late in the day to see what other skills the guests had.

Help and advice 

This subject received the least number of votes overall. This does not necessarily mean that it is not wanted but probably reflects the smaller range of items to vote for.  Comparing the number of votes for top items under the other subjects, all received a similar number, 6 or 7 votes, and overall the average votes cast per item were similar.

The top voted ‘help and advice’ item was housing. The items were categorised to get a clearer picture of what types of issues the guests themselves identified as a need.  

	Practical
	Yes
	People behaviour
	Yes 
	Health/ substances
	Yes 

	Housing
	6
	Anger management
	5
	Alcohol
	5

	Money
	5
	Relationships 
	4
	Health
	3

	Legal
	4
	Bereavement
	2
	Drugs 
	2

	Forms 
	3
	For gay and lesbian 
	2
	
	

	CAB
	2
	Rich men (?)
	1
	
	

	Support when get 1st place 
	1
	Stress 
	1
	
	

	Totals 
	21
	
	15
	
	10


Like it as it is = 2

Yellow = new idea added 
This shows that the most wanted type of help and advice was practical, and was echoed by the number of appreciative comments about the clothing available and being able to get dry and clean as well as fed.

The next type of help was with ‘people behaviour’ and showed the guests understanding of personal issues and a willingness to address them.  It may be relevant that ‘people behaviour’ had the greatest number of new ideas added by the guests and may indicate that this is an area of concern to them.

The last type of help was for health/substance abuse. As this is a sensitive area this may show a reluctance to make any statement, but also may be because they did not wish to change at present. 

Additional comments came from informal discussions. One guest described his visit to CAB and the distress he felt at having to wait in a crowded small room. He said he would never go back there. The ‘people’ issues raised by guests were either from the process of becoming homeless, or as a consequence of it. 

How the guests rated the drop in

The guests were asked to vote for the drop in, placing dots on a continuum from 1 to 5. The overall ranking of the drop in was high, with 5 as ‘ 5 - brilliant’. It should be noted here that the 5 ‘brilliant’ votes were added after the 7  ‘4’ votes, and may be that there were different opinions as to where the high point was. Indeed, a couple to guests on seeing a dot under 3.5 were indignant, and challenged the gathering with ‘WHO put a dot on 3.5?’ but got no reply.

The comments were illuminating. The guests were assured that the drop in wanted bad comments as well so that the drop in could improve, and this message was passed between them. Of the 3 ‘terrible’ comments, 2 relate to wanting more opening times and the third, regarding only having real homeless at the drop in, may also be related to a personal issue between some of the guests. This comment however does point to the diversity of situations and problems that the guests have, and maybe to possible points of conflict.

On the ‘brilliant because’ side, the comments had several similarities and could be grouped as follows (some comments are used twice as they reflect more than one area).

	
	Meet similar others/social
	Hospitality/ safe
	Off the streets
	Support/help
	Practical help

	
	Good crowd. Get to know people
	friendly,
	off streets,
	helpful
	Free food, clothes washed,

	
	Everyone gathers round, - everyone can mix together and have fun
	nice place where everyone can mix together
	Gets me off the street
	Everyone is helpful
	given help with food, clothes, shoes

	
	Meet new people – in the same boat
	Feel safe.
	Somewhere to go
	Helps people in need who need support
	

	
	A place where people can meet up who are all in the same boat
	Hospitality
	Somewhere to go
	
	

	
	Cause I thrash people at table tennis
	Nice people
	Somewhere to go
	
	

	
	Meet people
	Everyone is helpful
	
	
	

	Total
	6
	6
	5
	3
	2


This breakdown of the written comments shows the guests appreciating the chance to socialise with similar others. Although verbally guests had said how much they appreciated the practical and other help, these comments give a picture of a place where they feel welcome and where they can be themselves.  

It was important to them that they had somewhere to go, ‘off the streets’, but it was more important that they felt safe and welcome. Other places were mentioned by guests, such as the library, relatives or friends houses, but these were often spoken of with reticence; places to go when there is no choice.

The support and practical help were also factors that made the place special for them, but here too, the helpfulness came higher than the practical help.

It was also of note, from the informal discussions, that there is a range of different people who use the drop-in and the survey does not take account of this. It was felt by the facilitators that the quieter, less sociable guests may be in the minority and their needs may be different to those of the more sociable and group supportive others. It may need caution when delivering to the wants of the majority as this may be to the detriment to the needs of the quieter guests. 

Opening times 

The guests were asked what days of the week and what times they would like the drop in open. They all wanted the drop in open more often. 12 people voted and of these 10 wanted the drop in open all week except Sunday.  Early in the voting a guest had pointed out that the staff should have a day off, and this became a semi-joking refrain, with one guest even giving 2 days off – Saturday and Sunday. The ‘except Sundays’ vote was not because they did not want the drop-in on that day.

Only one guest did not vote for opening virtually all week, and voted for Mondays and Thursdays, as at present. When specifically asked, no guest said they had a preference for one day over another, and no one had a reason for not coming on Mondays.

The opening hours preferred were both mornings and afternoons, with a preference for afternoons. Two guests asked for ‘even a couple of hours, alternating mornings and afternoons’ just to have somewhere to go each day (except Sundays). 

The importance of the drop in is illustrated by one guest describing how, on Sundays, she counts the hours ‘till the drop in opens on Monday so she can get a real meal.

Conclusions

This survey shows some of the range of interests and needs of the drop-in guests. The most immediate needs seem to be satisfied; that of having a safe, welcoming place in which to meet others in the same situation, and basic practical needs met, such as food and clothing.

There was near consensus on the guests’ desire for more opening times, ideally all week, but at least a few hours every day.

They were keen for some more activities at the drop-in, outings being the most popular idea with the arts a close second. There were a wide range of ideas put forward but they need discussion and elaboration with the guests.

There were skills and talents amongst the guests which they offered to share.

Practical types of help and advice were voted highest, but there may be a gap in provision or support for ‘people behaviour’.

The present food was very popular, but with encouragement the guests gave a wide range of other likes and tastes. Overall, they’ll ‘eat anything’ so a variety in the menu would not exclude anyone because they didn’t like it. Moreover, there were several guests who offered to help with the cooking. 

FOOD�
�
Type�
Yes�
No�
�
Vegetarian�
1�
�
�
Cheesy mashed potato�
1�
�
�
Themed days for food (French etc)�
1�
�
�
Roast Dinner�
1�
�
�
Afternoon tea�
1�
�
�
Pasta�
1�
�
�
Burgers�
2�
�
�
Doughnuts�
2�
�
�
Cakes�
2�
�
�
Like it as it is�
3�
�
�
Toast�
3�
�
�
Fruit�
3�
�
�
Bacon rolls�
3�
�
�
Pizza�
4�
�
�
Salads�
4�
�
�
I eat everything�
4�
�
�
Shepherds Pie�
6�
�
�
Chinese�
6�
�
�
Tea & coffee�
6�
�
�
Fry-up�
7�
�
�






The most votes were given to ‘fry ups’ and, though these and pizzas were popular, it should be noted that salads and fruit attracted more votes than cakes or doughnuts.





The range of likes were noticeable though many first commented on how much they liked the present food and how well cooked it was; ‘Couldn’t get better than this in a restaurant.’ 





Chinese food got the same number of votes as Shepherds pie, and bacon rolls were on a par with fruit. 


It was also noticeable that the tea and coffee were second highest on the list, along with Chinese food and shepherds pie.





This subject not only had the most ‘I like it as it is’ votes but also had the new addition of ‘I eat anything’ which also came high on the votes. Furthermore there were no ‘not like’ votes on any item.





So this would indicate that though the guests would like a variety, they were more than satisfied with the present food on offer.  They have quite varied tastes, but liked the food provided, particularly the quality of the cooking. 





There was also an undercurrent, from informal conversations, of not wanting to ‘loose a good thing’ by seeming to criticize what was on offer. It was only after reassurance that the volunteers wanted ideas of what else to cook that the guests would make suggestions.





Like it as it is = 3


Yellow = new idea added 
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